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Famous bank robber Willie Sutton remarked that he robbed banks
because “that’s where the money is.” Like Sutton, smart marketers
place their messages into those venues (print, shows, online, etc.) where
their customers are. Moreover, the message itself should be tailored to
the wants and needs of design engineers, programmers, and OEM
decision-makers in the broad “embedded” hi-tech arena. But where are
the customers? What do they want? What do marketers think works
and doesn't work? This Insiders’ Guide: Embedded Opportunities
identifies the preferred venues, and preferred messages, of both
marketers and engineers. In addition, it analyzes data from over 640
survey respondents as to the “hot technologies” in our marketplace for
the next six months. Based on three broad surveys, it gives analysis
and recommendations for a fact-based marketing strategy for Fall,
2008. Finally, extensive appendices identify all potential venues from
print to online to trade shows to market research that might be of
interest for your advertising and/or PR planning.

4 INTRODUCTION: ABOUT THIS GUIDE

4 INFORMATION SURVEY: WHERE DO ENGINEERS /
PROGRAMMERS GET INFORMATION AND WHAT DO THEY WANT?

4 HoT TECHNOLOGIES SURVEY: WHAT TECHNOLOGIES DO
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Print Publications
Web Portals

Blogs

Search Engines
Trade Shows
eLetters

. Media Companies
Partnership Programs
Ad Agencies

Public Relations
Market Research Companies
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EXECUTIVE SUMMARY

This “Insiders’ Guide” compares and contrasts the preferred information venues for engineers
and marketers in the embedded systems industry. We define the market broadly to include
embedded processors, FPGAs, tools, hardware and software, and boards such as PC/104 or
AdvancedTCA. This guide also surveys audience opinions as to the most exciting new embedded
technologies that will actually deploy in the next six months to two years. Analysis is based on
three surveys: 1) of engineers, programmers, and OEMs, 2) of marketers, and 3) of both as to “hot
technologies” for the near future. Finally, independent research identifies the universe of media,
agencies, market research and the like that may be used for marketing planning, 2008.
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© Copyright 2008, eg3.com. All rights reserved. No part of this guide may be reproduced or
cited in any form without express written consent of the publisher. This guide is considered a
private communication between the purchaser / downloader and the publisher — no citation in
public fora is intended or allowed. This document is not to be posted to corporate
intranets or shared among users; users are encouraged to go to
http://www.eg3.com/report-ec/ to view the preview copy available under our “evaluation” license
and purchase their own copies.

Disclaimer: every attempt has been made to obtain accurate information. However, due to the
nature of technical information, this guide represents tentative conclusions only and the
publisher accepts no liability for any actions taken or conclusions drawn from this material. All
users are advised to thoroughly research any marketing-related choice and to conduct extensive
due diligence on their own prior to purchasing, employing, or investing in any particular
company, tool, and/or product. eg3.com® and eg3® are registered trademarks. All other
marks are property of their respective owners. Any slights against persons or organizations are
unintentional. Contact us at info@eg3.com, or Tel. 510-713-2150 so that we can correct them.

License agreement: No reproduction or further dissemination allowed. By downloading this
guide, you agree to use only one copy per individual (individual license) or multiple copies per
one single company (company license). You agree not to further copy, disseminate, email, post to
a company intra or extranet, post to the Internet, cite in marketing or trade literature, or cite in
published magazines. You agree that this document is for internal use only, and understand that
all copies are marked with product watermarks to identify and hold responsible the original
downloader.

You understand that the report is delivered electronically in Adobe PDF format, not hard copy,
and you understand that printing or viewing the report is your responsibility. You understand
that the information contained in the report is the best available to eg3.com at the time of
publication, but that errors and omissions may nonetheless occur. You agree to hold eg3.com
harmless for the use of any information contained in this guide, and you recognize your
responsibility to do due diligence - further researching any product(s) that you may select for
your marketing strategy.

You understand that the guide is delivered as is and that no refunds are allowed for purchased
copies.
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